	
	
	



Social Media Toolkit
Simple, repeatable templates for planning, creating, and measuring campaigns.

How to use this toolkit[image: ]
Fill out the 6-step plan (10-15 minutes).
Create 3-post mini-posts or 5-posts for a bigger push.
Plug posts into the calendar (2-3 per week).
Track 1-2 metrics and reuse what works.
1) Posting plan template (6-step plan)
Fill this out before you create posts. It keeps your message clear and makes the work reusable.
	Section
	Notes (fill in)

	1) Goal
	What do you want people to do? (Example: learn, sign up, donate, visit, share)

	2) Audience
	Who is this for? Why now? (Example: families, farmers, volunteers, donors)

	3) Message
	One clear takeaway + proof (Example: what conservation planning is and why it matters locally)

	4) Offer/Call to Action
	What is the next step? (Example: read a page, attend, volunteer, subscribe)

	5) Assets
	What will you publish? (photo, graphic, short video, link, partner tags, hashtags)

	6) Measure
	Pick 1-2 metrics (Example: reach and link clicks; saves/shares; video views and watch time)


3) Content areas and post ideas
Pick 3-5 areas you can sustain. Consistency beats volume.
	Content Areas
	Examples

	Education
	Tips, best practices, how-to, myth vs fact (with sources).

	Programs and Services
	What you offer, who it helps, and how to access it.

	People and Partnerships
	Volunteer spotlights, partner highlights, behind-the-scenes.

	Events and Calls-to-Action
	Workdays, training, deadlines, signups, and donation moments.

	Results and Impact (optional)
	Before/after, outcomes, “what your support made possible”.


4) What to Talk About/Messaging (quick reminders)
One post = one message. Don’t stack multiple ideas.
Lead with the hook, then the “why,” then the next step.
Keep it simple. Use plain language (avoid jargon).
Make the Call-to-action (CTA) obvious: one link, one action.
If it’s educational, add a credible source link when possible.
5) Content calendar template (copy/paste)
Start with 8-12 posts per month (2-3 per week). Keep the calendar simple, so it’s easy to maintain.
	Date
	Platforms
(Facebook, Instagram, etc.)
	Area
	Topic/Hook
	Asset (Photo, video, etc.)
	CTA link
	Source link – (Where you link to.)
	Status/
Owner/ Notes

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	


6) Ideas (plug-and-play)
	Educational post caption template
	Event post template

	Hook: “Did you know…?” or “Most people don’t realize…”
Explain: 1-2 sentences
Why it matters locally: 1 sentence
CTA: “Learn more/Get started/Sign up: [link]”
	Event Hook: “Announce the event.”
Explain: Describe the event and post date
CTA: “Attend the event” or “Register for the event.”
Quick Tip: Tag partners for more visibility.


	Act post template
	News post template

	Hook: “Ready to take the next step?”
Value: “Here’s what you’ll get…” (1-3 bullets)
CTA: “Register/Volunteer/donate: [link]”
Deadline note (if real): “By [date]”

	Hook: “Today, we are releasing a new plan.”
Explain: Describe the news – what happened.
CTA: “Read news/press release/ blog.”


	
Quick Tip: Tag partners for more visibility.








7) Posting Template

	Date 
	Post 
	Asset (Photo, video, etc.) 
	Approved 

	 Date
	Text and Link
	Photo or image
	Yes/No

	 Date
	Text and Link
	Photo or image
	Yes/No


8) Post Example
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